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27.98%
PROFIT after tax
2021-22 : BDT 121.59 Million
2020-21 : BDT 95.01 Million

2.63%
NAV
2021-22 : BDT 1096.38 Million
2020-21 : BDT 1068.29 Million

3.75%
NOCF
2021-22 : BDT 178.22 Million
2020-21 : BDT 171.77 Million

1.42%
EPS
2021-22 : BDT 1.43
2020-21 : BDT 1.41

Dividend
payout (Cash)
2021-22 : 12%
2020-21 : 11%

12.88%
Sales
BDT 960.38 Million
Consist of
17 Depot

PEAK POINTS
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The Board of Directors of Taufika Foods and Lovello Ice Cream 
PLC is delighted to present the Annual Report of the Company 
comprising the Directors’ Report, the Integrated Report, the 
Independent Auditors’ Report on the Financial Statements 
conforming to all applicable statutory requirements, and the 
Audited Financial Statements of the Company for the year 
ended 30 June 2022. This Report, where applicable, is 
presented according to the Guiding Principles and Content 
Elements as s�pulated by the Interna�onal Integrated 
Repor�ng Framework issued by the Value Repor�ng 
Founda�on (VRF) and presents a mul�-dimensional view of 
the Company’s performance over the financial year 2021-22.

ACHIEVEMENT FOR SUSTAINABILITY 

Since it is seen the centennial sustainable opera�ons in 
Bangladesh, we know that our journey is just adjacent to the 
pillar of success. Advancing our sustainability agenda, we are 
se�ng our sights on the next century, re-aligning our business 
to meet the government priori�es and the needs of the future, 
while revitalizing our commitment towards championing 
sustainable change across Bangladesh.

As our steps set to approach to the next stage of our journey, 
this Annual Report details our plans for the years ahead, 
encircling areas of climate ac�on, sustainable livelihood and 
excellence in corporate governance. We are ruthless to build a 
diverse and engaging culture for our employees and 
reinforcing our commitment to our suppliers and business 
partners. We con�nue to align our strategy to ensure resilience 
in the fast-paced new world. 

SYNOPSIS OF OUR ANNUAL REPORT

Aiming to provide a balanced, concise and accurate reflec�on 
of our corporate governance prac�ces, regulatory compliance 
ini�a�ves, strategy, performance, opportuni�es and future 
outlook including Environmental, Social and Governance (ESG) 
ma�ers, the key impera�ve of this report is chiefly to address 
value-crea�on considera�ons of long-term investors, but also 
provides appropriate informa�on for all our other key 
stakeholders. This report while discussing our long-term future 
is based on our performance for the period 1 July 2021 to 30 
June 2022.

INTEGRATED THOUGHTS AND REPORTING PROCEDURE 

Our integrated opera�ons and the prominence on repor�ng 
our performance across each major segment of our value 
chain- that spans from crop to consumer- facilitates our 
integrated repor�ng process and expands our ability to 
communicate our value crea�on plans, strategies and upshots. 
Further, while our integrated repor�ng process is monitored by 
the Board Audit Commi�ee, our internal and external audit 
teams cover key controls and accoun�ng ma�ers in the course 
of their audits, thus ensuring informa�on precision and 
accuracy. Other levels of external assurance are obtained as 
and when required from the relevant Government authori�es, 

regulators and professional bodies. An important pillar of this 
report is our corporate governance framework, which 
exemplifies the commitment of our employees to achieve 
performance with integrity and ethics through faster, stronger 
and simpler decision-making process and effec�ve 
management systems under the guidance of our Board and 
Leadership team.

ACCOUNTABILITIES FOR OUR SUSTAINABILITY PRACTICES

The Managing Director along with other leading members of 
the company is responsible for the sustainability prac�ces and 
disclosures made in this report. They have ac�vely betrothed 
with the external assurance providers on the report content. 
The Company’s Independent Auditors have audited the 
Company’s Financial Statements and other high officials of the 
company have checked the governance process of the 
Company as compliance auditors.

INFORMATION ASSURANCE 

Five qualita�ve strategies were taken into cognizance in the 
produc�on of both text and visual elements of this report:

Completeness: Inclusion of material impacts, external impacts 
and broader sustainability ini�a�ves. 

Comparability: Discussion of performance in the current and 
previous repor�ng periods, together with our approach to 
long-term value crea�on. 

Uniformity: Integra�on of report informa�on with internal 
controls to facilitate verifiability of informa�on. 

Lucidity: Incorpora�on of both text and visual elements to 
enhance readability, facilitates understanding, and maintains 
concision. 

Reliability: Disclosure of financial and governance informa�on, 
ve�ed by reputed external assurance service providers.

The annual assessment of our material topics enable the 
Company to iden�fy and understand the issues that could 
posi�vely or nega�vely impact our ability to create value over 
the short, medium and long-term. These issues consist of 
factors that could directly impact our financial performance, as 
well as ESG priori�es and opportuni�es, which in turn could 
enable us to transform our triple bo�om-line over �me. This 
report provides informa�on on all those ma�ers that we 
believe could materially affect value crea�on at Taufika Foods 
and Lovello Ice Cream PLC.

A.K.M Zakaria Hossain FCMA 
Company Secretary

Greetings
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note from our Chairman
Welcome

The year under review was one of the most exigent periods we have gone through 
as a global community. At the same �me, it was also an incredible year that 
demonstrated the core strengths of the Company, including our engaging and 
inclusive culture, brand influence, distribu�on scale, balance sheet resilience and 
corporate responsibility. 

To unleash our poten�al through our commitment, we rose to the challenges 
presented by COVID-19 for a second year with our company spirit which allowed us 
to adapt and respond with agility to a rapidly changing environment. 

Though the current year will also remain challenging, we will con�nue to priori�ze 
our principles of making a difference in the lives of our consumers and other 
stakeholders, while driving a posi�ve and progressive agenda in moun�ng together 
with our people, products and the country.

Da�n’ Shamima Nargis Haque
Chairman 

TAUFIKA FOODS AND LOVELLO ICE-CREAM PLC 07



NOTICE OF THE
11th ANNUAL GENERAL MEETING

No�ce is hereby given for the 11th Annual General Mee�ng of the Shareholders of TAUFIKA FOODS AND LOVELLO ICE CREAM PLC 
which will be held on Tuesday the 20th December, 2022 at 11:30 a.m. by using “Digital Pla�orm” (in pursuant to the Bangladesh 
Securi�es and Exchange Commission Order No. SEC/SRMIC/94-231/25 dated 08 July 2020) to transact the following business:

 

Agenda -1. To receive, consider and adopt the Audited Financial Statement for the financial year ended June 30, 2022.

Agenda -2. To approve dividend for the year ended June 30, 2022.

Agenda -3. To elect/re-elect Directors in terms of the relevant provision of Ar�cles of Associa�on.

Agenda -4. To appoint/ re-appoint statutory auditors for the financial year ended on June 30, 2023 and to fix their remunera�on.

Agenda -5. To rec�fy and extension of �me of IPO use of proceeds.

Agenda -6. To appoint Compliance Auditors for the financial year 2022-2023 and to fix their remunera�on.

By order of the Board 

                  sd/-

A.K.M Zakaria Hossain, FCMA
Company Secretary 21 November, 2022

Notes: The proxy form must be affixed with requisite revenue stamp and be deposited at the Registered Office of the 
Company not less than 48 hours before the �me fixed for the mee�ng.

1. Members whose names appeared on the Depository Register as on the “Record Date” i.e. November 14, 2022, are 
eligible to a�end the Annual General Mee�ng (AGM) and receive the dividend. 

2. A Member en�tled to a�end and vote at the AGM may appoint a Proxy to a�end and vote in his/her stead. A copy 
of the “Proxy Form”, duly filled and stamped requires emailing at lovello@lovello.club not later than 48 hours 
before the AGM.

3. According to the Bangladesh Securi�es & Exchange Commission No�fica�on No. BSEC/CMRRC-
D/2016-158/208/Admin/81 dated June 20, 2018, the Company will send the Annual Report 2021-22 in so�-copy 
format to the e-mail of the shareholders available in their Beneficial Owners (BO) accounts maintained with the 
CDBL. 

4 In case of non-receipt of Annual Report 2021-22 of the Company that will be sent through email, Members may 
download the same from the Investors Informa�on sec�on of the Company website: www.lovello.club. Login 
process along with the joining link of the 11th AGM will be available at the Investors Informa�on sec�on of the 
Company website; members are requested to check the login details. Members may also send an email at 
lovello@lovello.club for queries or assistance to join the AGM.
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To

All Shareholders
Bangladesh Bank
Registrar of Joint Stock Companies & Firms
Bangladesh Securi�es & Exchange Commission 
Dhaka Stock Exchange Ltd.
Chi�agong Stock Exchange Limited PLC.

Annual Report for the year ended June 30, 2022

Dear Sir’s,

We are pleased to enclose a copy of the Annual Report containing the Directors’ Report and 
Auditors’ Report along with Audited Financial Statements including the Statement of Financial 
Posi�on as at June 30, 2022, Statement of Profit or Loss and Other Comprehensive Income, 
Changes in Equity and Cash Flows for the year ended June 30, 2022 along with notes thereon for 
your record and necessary measures. 

Thank you.

Sincerely yours,

A.K.M Zakaria Hossain FCMA
Company Secretary

LETTER OF TRANSMITTAL 
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TOGETHER WE ARE STRONGER

* The company secretary shall act as the secretary of the Commi�ee.

Board of Directors
Dato’ Engr. Md. Ekramul Haque Managing Director
Da�n’ Shamima Nargis Haque Chairman
Muhsinina Taufika Ekram Director
Muhsinina Sharika Ekram Director 
Im�az Lu�ul Baset FCMA, FCA Independent Director

Operational Management Team
Dato’ Engr. Md. Ekramul Haque Managing Director
Engr. Md. Kamruzzaman Chief Opera�ng Officer 
Mustaque Ahmad Chief Financial Officer
Muhammad Razib Hasan Chief Strategic Officer 
A.K.M Zakaria Hossain FCMA Company Secretary
Md. Didarul Alam FCMA Head of Internal Audit

Audit Committee
Im�az Lu�ul Baset, FCMA, FCA, Independent Director,
Chairman of the Commi�ee
Muhsinina Taufika Ekram, Director, Member of the Commi�ee
Muhsinina Sharika Ekram, Director, Member of the Commi�ee

Nomination and Remuneration Committee
Im�az Lu�ul Baset, FCMA, FCA, Independent Director, 
Chairman of the Commi�ee
Muhsinina Taufika Ekram, Director, Member of the Commi�ee
Muhsinina Sharika Ekram, Director, Member of the Commi�ee
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Auditors
Islam Quazi Shafique & Co. 
Chartered Accountants
Al-Haj Shamsuddin Mansion (4th Floor) 17, 
New Eskaton Road, Maghbazar, Dhaka-1000.

Compliance Auditors
Khalil & Associates
Cost and Management Accountant
73 Kakrail, Eastern Commercial Complex
Room # 1/1 (1st Floor), Dhaka-1000
Cell: +8801974-004231, +8801884-600008
E-mail: Khalilpfi@yahoo.com

Legal Adviser
Md. I�abul Kamal Ayan 
Advocate, Bangladesh Supreme Court 

Md. Humayun Kabir 
Advocate, Bangladesh Supreme Court 

Bankers
Trust Bank Ltd
Millennium Branch Jahangir Gate, Dhaka Cantonment 
Dhaka.

Pubali Bank Ltd
 Delta Life Tower ,(2nd floor), Plot #37, Road # 45 North 
& 90 South, Gulshan Circle-2, Dhaka-1212

Premier Bank ltd
Address: Banani Branch, Plot#, 76/A Rd No. 11, Dhaka

Prime Bank Ltd
Address: 62 Block - E, Kemal Ataturk Avenue, Banani, 
Dhaka 1213

Brac Bank Ltd
Address: Borak Mehnur, 51/B Kamal Ataturk Avenue 4th 
and 5th Floor, Dhaka 1213
Islami Bank Ltd
Gulshan Branch, Gulshan Circle-2, Dhaka

Dutch Bangla Bank Ltd
Address: Borak Mehnur 51/B Kamal Ataturk Avenue 1st 
and 2nd Floor, Dhaka 1213

Union Bank Ltd
Banani Branch, Assurance Nazir Tower, Plot-65, Block: B, 
Kamal Ataturk Banani

Mercan�le Bank Ltd
Mohakhali Branch, Address: 51-52, Green Delta Aims 
Tower, Mohakhali C/A, Dhaka 1212

UCBL
Gulshan Branch

NRB Bank
Corporate Head Office. Uday Sanz; Block: SE (A), Plot: 
2/B, Road: 134, South Avenue; Gulshan – 1, Dhaka-1212. 
Old Corporate Head Office.

Shimanto Bank Limited
Shimanto Shamvar (Level-7), Bir U�am M. A. Rob Sarak 
(Road No. 2), Shimanto Square, Dhanmondi

City Bank Ltd
Gulshan Branch,City Bank Center, 136 Gulshan Avenue, 
Gulshan 2, Dhaka 1212

AB Bank Ltd
Address: Banani Branch, House no: 88, Road No. 11, 
House 50, Block C, (1st-2nd Floor, 54 Rd No. 11, 
Dhak1213

Shimanto Bank 
Limited
Shimanto Shamvar (Level-7), Bir U�am M. A. Rob Sarak 
(Road No. 2), Shimanto Square, Dhanmondi, Dhaka- 1205

Trust Bank Ltd
Millennium BranchJahangir Gate,DhakaCantonment 
Dhaka.

Dutch Bangla Bank Ltd
Seed Store Bazar Branch, Mymensingh

Shimanto Bank 
Limited
Shimanto Shamvar (Level-7), Bir U�am M. A. Rob Sarak 
(Road No. 2), Shimanto Square, Dhanmondi

Trust Bank
Millennium Branch Jahangir Gate, Dhaka Cantonment 
Dhaka.

Shimanto Bank Limited
Shimanto Shamvar 
(Level-7),Bir U�am M. A. 
Rob Sarak (Road No. 2),
Shimanto Square, Dhanmondi

Insurer
Karnaphuli Insurance Company Limited
Eastern Insurance Company Limited
Met Life Insurance
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CHAIRMAN’S
MESSAGE

DESPITE THE CHALLENGES 
ESPECIALLY, IN POLITICS 
BEING FACED IN THE 
FINANCIAL SECTOR, 
INFLATION HAS REMAINED 
STEADY. IN SUCH A BUSINESS 
ENVIRONMENT, OUR 
COMPANY HAS BEEN 
PERFORMING STEADILY AND 
QUITE UP TO THE MARK, 
WITH REGARD TO QUALITY 
CREDIT GROWTH.

TAUFIKA FOODS AND LOVELLO ICE-CREAM PLC 12

Annual Report-2021-22



C H A I R M A N ’ S  M ES S AG E

Dear Shareholders

Assalamu Alaikum,

I am immensely pleased to present the 
Annual Report 2021-2022 of Taufika Foods 
and Lovello Ice Cream PLC as well as to 
demonstrate our growth and success to our 
partners, without whom this journey would 
not have been possible.

Even a�er many losses due to pandemic 
situa�on, we have successfully, achieved a 
symbol of na�onal pride: The Padma 
Mul�purpose Bridge. This bridge is a 
keystone of direct communica�on as well as 
vast business opportuni�es between the 
capital city and the South-West region of 
the country. Under the spirited and 
proficient leadership of Prime Minister 
Sheikh Hasina, the dream bridge is a reality 
today which will add 1.5 per cent to the 
country’s overall GDP. Besides, this bridge 
might act as a channel for agriculture-based 
regional economy, par�cularly in Khulna 
region, educa�on and healthcare as a whole 
over the en�re region that would see a 
revolu�onary change. Indeed, the land 
ports will draw huge benefits from the 
Padma Bridge. The ports are likely to handle 
an increased trade between India and 
Bangladesh while export-import business 
through Benapole land port has already 
gained pace a�er opening the bridge.

Moreover, the bridge would help in 
balanced distribu�on of telecommunica�on 
and internet systems between the two 
banks of the Padma while new industries 
would grow centering informa�on sharing, 
data processing and outsourcing, so�ware 
development and training, and product 
manufacturing etc. all of which would 
enhance economic ac�vi�es and employment.

Despite the challenges especially, in poli�cs 
being faced in the financial sector, infla�on 
has remained steady. In such a business 
environment, our company has been 
performing steadily and quite up to the 
mark, with regard to quality credit growth.

Our company’s risk management landscape 
has successfully, adapted itself to the 
fluctua�ng global markets and regulatory 

fron�ers, throughout the cycle. Despite all 
the challenges faced by our company I must 
emphasize with great pleasure, on numerous 
posi�ve outcomes from financial year 
2021-22. 

Also, I want to thank our good corporate 
governance policy because corporate 
governance reflects the built in value 
system of the company in conduc�ng its day 
to day affairs. LOVELLO emphasizes and 
honors the cri�cal importance of effec�ve 
corporate governance for the safe 
func�oning of the company and lays 
emphasis on ensuring that structures, 
processes and systems are put in place to 
establish strategic objec�ves, through 
vigilant monitoring, to serve the interest of 
the company and its stakeholders. 

The Board provides policy guidelines & 
direc�ons to the management, approves 
strategic and major policy decisions and 
oversees the higher management to a�ain 
business goals. For the sake of providing 
strategic support to the Board, different 
commi�ees, namely the Execu�ve 
Commi�ee, Audit commi�ee and Risk 
Management Commi�ee are ac�vely 
performing and providing the best support.

I must thank the government of Bangladesh 
and other regulatory authori�es of 
Bangladesh and categorically, the members 
of the Board for their precious and stanch 
support and wise direc�on as the company 
con�nues to face challenging �mes. I thank 
all our valued customers for their con�nued 
trust in our services and assure them that 
the customer sa�sfac�on is our primary 
objec�ve and we crave to con�nuously 
work to improve their experience even 
further.

Thank you.

Best Regards

Da�n’ Shamima Nargis Haque
Chairman 
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MANAGING DIRECTOR’S
MESSAGE

ACCORDING TO AN ADB SOURCE, THE 
PADMA BRIDGE WILL CARRY AN AVERAGE 
OF 24,000 VEHICLES PER DAY IN 2024 
AND 67,000 BY 2050 WHICH IS A 
RESONANT FACT FOR THE INDUSTRY. 
LOVELLO IS GOING ON WITH ITS OWN 
STRENGTH BECAUSE THE GROWTH WILL 
BE ELEVATED MORE DUE TO OPENING 
THE PADMA BRIDGE.
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MANAGING DIRECTOR’S
MESSAGE

Dear Shareholders
Assalamu Alaikum,

Taufika Foods and Lovello Ice Cream PLC is thrilled for 
your constant support and contribu�on to our company. 
It was inconceivable to imagine when we started few 
years back that we might come this far and grow this 
huge. LOVELLO being one of the leading and reputed 
brands of ice cream in the country, feels great delight to 
gra�fy you for your unending trust and buoyancy.

Taufika Foods and Lovello Ice Cream PLC has made a 
significant progress during last couple of years. Our 
teams have contributed to the growth of the company by 
their hard and sincere efforts. Innova�ve strategies are 
introduced along with launching of new products 
considering the contemporary market demand. These 
have established a good pla�orm for the business 
avenue for next decade and beyond as we con�nue to 
make progress as a sustainable business enterprise.

Our growth in the industry has been noteworthy as well 
and we have retained our dominance in this sector. We 
have already diversified our por�olios and recorded 
highest ever net profit a�er tax since last year and also 
trying to automate more our produc�on process, adding 
energy effluent machineries & focusing less carbon 
emission & bad impact in produc�on.

Dis�nguished shareholders, as you are aware of the 
adverse impact of Corona virus around the world in both 
social and economic aspects in everyone’s life, we have 
come out successfully, in this most difficult �me which is 
unfamiliar in human civiliza�on. Bangladesh has now, 
become a pictogram of economic growth due to the 
successful implementa�on of the dream project- the 
Padma Mul�purpose Bridge in June, 2022. An industrial 
revolu�on is going to take place in the country’s 
south-west region for the impact of the Padma bridge as 
it happened in northern region of the country for the 
Bangabandhu Bridge. The changes in the economy of 
North Bengal as a result of Bangabandhu Bridge have 
contributed about 1.5% to the GDP growth of 
Bangladesh.  

According to an ADB source, the Padma Bridge will carry 
an average of 24,000 vehicles per day in 2024 and 67,000 
by 2050 which is a resonant fact for the industry. 
LOVELLO is going on with its own strength because the 
growth will be elevated more due to opening the Padma 
Bridge. It is like a revolu�on for us that business 
communica�on has become so easier that many other 
industries will be growing in south-western part of the 
country. As a result of this bridge, communica�on, 
transporta�on, agriculture, industrializa�on, and 
employment will increase, which will improve the living 
standards of the people of this region.
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Moreover, LOVELLO will have many more new plans and 
projects to be implemented for developing communica�ons 
throughout the country and it is now, possible because of the 
Padma Bridge. 

Various installa�ons of our company will be built on both sides 
of the Padma Bridge. We believe the country's overall standing 
in the poverty index will improve and there will be a lot of 
progress in the human development index also.

I hope, for the Padma Mul�purpose Bridge, there will be a 
sharp rise in entrepreneurial minds as well. The human 
development will touch the micro level growth and so will 
LOVELLO. 

Since we have been able to overcome the economic downfall, 
we cordially request our shareholders to be pa�ent as always 
and keep trus�ng LOVELLO. Our teams are working 
relentlessly, to make sure LOVELLO remains compe��ve, 
innova�ve and profitable.

I am delighted to place before you the “Annual Report 
2021-2022” along with the Audited Financial Statements, the 
Auditors’ Report & the Directors’ Report thereon for the year 
ended 30th June, 2022.

The management of LOVELLO always considered its employees, 
suppliers, buyers as “Family Members’. Though we have 
overcome the threat of COVID-19, its impact is ge�ng bit 
increased day by day and so to mi�gate the further risk of 
COVID-19 spread-out, the company has taken much ini�a�ves 
like ensuring facemask, goggles, gloves, sani�za�on, medicine 
support, test assistance, oxygen cylinder supply, �mely salary, 
transport facili�es etc. to con�nue its produc�on and enhance 
value crea�on of the company.

Our long term aim is to achieve stable progress and sustainable 
growth. We will look forward to achieving this through 
maximizing our produc�on efficiency and controlling all 
uncontrollable expenses through Efficient Management 
Techniques (EMT). Furthermore, our company has diversified 
its investment and always focusing on new projects to enhance 
stakeholder’s values. 

We aim to be a truly sustainable business – environmentally, 
socially, and financially. From the very beginning, this is how 
we have built our business. I am confident that we have a solid 
formula for delivering on our purpose, contribu�ng to na�onal 
sustainable development, and sustaining commercial success.

Finally, thanks to our reverend Prime Minister Sheikh Hasina 
for the much-needed gi� -the Padma Bridge to the business 
community of southern Bangladesh for which the investors 
would be more mo�vated to expand their businesses as the 

bridge would boost the ease of doing business and reduce 
travel �me between the capital city and to the south-western 
part of the country.

Last but not the least, I would like to take this opportunity on 
behalf of the Board of Directors to express my sincere 
apprecia�on to all our valued customers for their confidence in 
our products. I earnestly hope our combined efforts will 
definitely, result in a�aining success of the company and all its 
stakeholders. 

I want to conclude by thanking our shareholders for your kind 
and con�nual support!

With best wishes for all of us

Dato’ Engr. Md. Ekramul Haque
Managing Director
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WHO WE ARE
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PRESENCE IN BANGLADESH
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VISION
To be the rythmic beats of love 
winning the heart of all Bangladeshis 
so that people may u�er the word 
‘Lovello’ like a symphony of chirping 
birds.

MISSION
Taufika Foods and Lovello Ice-Cream PLC 
aims to produce and deliver standard 
and quality products with con�nuous 
innova�on in products, opera�on, 
communica�on and management 
without compromising tastes and 
quali�es. 

CORE VALUES
Customers are the prime priority of 
Lovello. We believe in simplicity and 
standardiza�on. Freshness, perfect 
tastes, innova�on are our core values. 
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PRIME FOCUS AND STRATEGIES

Lovello knowing well to create customer’s dignity and demand, has made its leading perambula�on in ice-cream industry. 
Maintenance of total quality management (TQM) in every sphere is another prominent mo�o of the company. In this regard, 
Lovello has introduced an extensive choice of ice-cream to its consumers compared with other compe�tors in the market. A total 
of 58 items have so far been introduced and with all those Lovello is giving the indica�on of being a leading ice cream seller in 
this industry. Quality control and hygienic produc�on are one of the focal targets for Lovello. Moreover, the company keeps 
offering value for money products with 100% sa�sfac�on by ensuring right products in the right market in right �me. 

Market segmenta�on with customized products is Lovello’s unique policy whilst retaining and maintaining a consistent growth is 
its finest strategy. Sustainable business growth is always in favor of the company. Besides, good corporate governance, 
transparency and accountability, maintaining regulatory compliance, improvement of products with con�nual expansion are the 
best clues for Lovello. 

To come up with the subsequent strategy for Lovello in the launching of its ice cream products, we should first analyze the market 
environment for this type of product, such as its consumers, its compe�tors and the market penetra�on of ice cream products. 
However, since we are only focusing on Lovello’s ice cream distribu�on strategy at the moment, we can a�ain an overall picture 
of the barriers, challenges, and compe��on in market size of the industry. 
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2015

Lovello 
Ice-cream set up 
a factory at 
Valuka, 
Mymensingh 
and was 
inaugurated on 
December 19.

2016

2017

Lovello officially 
started its 
journey on 
February 14 on 
the occasion of 
Valen�ne’s Day.

Celebrated first 
anniversary in a 
befi�ng manner 
on February 14.

2017
Maiden 
par�cipa�on of 
BPL in November. 

2018
First Title sponsor 
of Lovello 
ki-Anondo in 
October. 

2019
First Business 
Meet on 
February 15.  

2021
Date of Lis�ng in 
DSE & CSE on 
February 2.

2021
Trade Opening on 
February 10. 

Placed in “A” 
category from “N” 
distribu�ng 11% 
cash dividend

2022
COMPANY’S MILESTONES
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BUSINESS PRINCIPLES 

Though not stringent but genuine principles are the maiden priority for Taufika Foods and Lovello Ice-cream PLC and the company 
is the connoisseur of maintaining unique principles strictly.  The corporate business principles being at the focal point of its 
company reflect the basic ideas of jus�ce, sincerity and a concern for folks and families, communi�es including quality, innova�on, 
commitment, health and safety, delectability.  LOVELLO’s internal rules run on strict compliance with the law and guide the ac�ons 
even if the law is more indulgent or where there is no applicable law at all. Upholding compliance goes beyond keeping checklists. 
It requires steadfast principles that apply across the whole company and provide clear guidance for all employees.

The company believes the key to its success is Lovello’s Six Principles of Quality, Liability, Mutuality, Moderniza�on, Commitment 
and Freedom. 

• Quality:
The consumers are the boss of our company and we will not compromise on our standards. Lovello’s Quality Policy creates a 
shared pla�orm for quality standards in both the Pharmaceu�cal and Diagnos�cs businesses. Consumers recognize and 
appreciate our commitment to quality. Quality is a common interest and an important factor in our success – one that 
guarantees sa�sfied customers. Lovello’s quality policy is a commitment to our customers and other interest groups.

• Liability:
All our coworkers take liability for results and exercise scheme and verdict while making decisions. As part of our commitment 
to the industry, our management team in the mean�me met with congressional leaders to discuss our responsibility in leading 
important industry issues as part of the Annual General Mee�ng. 

• Mutuality:
We believe the standard by which our business rela�onships should be measured is the degree to which mutual benefits are 
created. We assemble strong partnerships with our suppliers, customers, consumers and acquaintances. Persistently we look 
for ways to improve effec�veness and efficiency, and to reduce waste.  We are proud to say that our manufacturing facility is 
now 100% pure and fresh. We use problem solving as a way to iden�fy opportuni�es for improvement and focus resources 
where needed.

• Moderniza�on:
Growth of ice-cream produc�on for different weather is no longer urged nowadays. So moderniza�on and innova�on are the 
brotherly facts inscribed at the heart of Lovello. To keep the markets stocked, Lovello is stepping up and able to expand sales 
of its ice cream across the country. LOVELLO becoming the most demanding ice cream in the market, it has taken ini�a�ves in 
increasing its distribu�on and logis�cs capabili�es in line with its strategies through sincere innova�on. We do not mislead our 
customers about our products and the customers, we do believe, have no complaints against our delectable products. 

• Commitment:
Stern commitment is making Lovello successful over �me. We never deviate to earn the trust of our employees, consumers, 
customers, suppliers, shareholders and wider society. This depends on us ac�ng with integrity at all �mes and upholding our 
commitments. Trust in our company, products, services and brands can only be built consistently step by step. This is why we 
take decisions with a long-term view, while ensuring we meet our commitments today. Our commitment is to never 
compromise on the safety of any product.

• Freedom:
To shape our future, Lovello believes in freedom and as one of the world’s largest family-owned corpora�ons, this 
independence enables our company to achieve growth and prosperity. Lovello is dreaming of building a business based on the 
philosophy of a “mutual benefits” for all stakeholders and this vision helps us con�nuously improve our management systems 
to guarantee product quality and safety aiming for zero defects. Lovello teams put the principles in ac�on every day, making 
a difference for people and the planet through our performance.
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ETHICAL PRINCIPLES

LOVELLO is always in belief that business ethics prac�ces provide a founda�on for the strength and sustainable growth of the 
company, and supports the company’s efforts in achieving its s�pulated goals. Lovello, therefore, persuades all par�es to conduct 
business and perform their du�es in accordance with business ethics prac�ces. We, on the underpinning of strong business ethics 
and compliance, accomplish business sustainably and in a way that creates shared value. We accomplish business in an ethical and 
principles based manner even in the absence of legal or regulatory frameworks. Where our own principles and policies are stricter 
than local legisla�on, the higher standard applies. 

According to our business ethics, Lovello acts legally and honestly, disclosing and resolving conflicts of interests in a fair and 
transparent manner because Lovello competes in full compliance with all applicable an�trust, compe��on and fair dealing laws, 
systema�cally rejec�ng an�compe��ve ac�vi�es. We con�nue working to generate trust as an ethical and sustainable business: 
to inspire industry, collaborate with our peers and encourage consumers to make changes that all help in the shi� toward more 
regenera�ve food systems.

• Respect for others:
No ma�er the rela�onship between anyone and what they agree or disagree upon, people within an organiza�on should 
always respect each other. This includes management team and subordinates, peers and clients as well. We are much 
enthusiast to maintain this value to others. When there is a base level of respect established, people take cri�cism less 
personally, are able to communicate more openly and can see and value the other person’s perspec�ve.

• Openness in Communica�on:
A successful business runs with openness in communica�on. When the lines of communica�on are open and employees are 
willing to have conversa�ons with one another, misunderstandings are avoided. Having constant conversa�ons and reminders 
makes it less likely for an employee to break a rule or have a low-quality output. 

• Lovello Squad:
No alterna�ve to create sustainable network unless a perfect band remains in business is belived by Lovello. Lovello, from 
management team to produc�on team, loves to step forward hand in hand. Our dedicated teams from various departments 
disseminate best services to the customers. The company is run by a professional team and its sponsors possess adequate 
business experience, knowledge and acumen.

• Customers:
Lovello serves its customers with a wide variety and ranges of products and also with some unique and noble items like Mini 
cone, Mini Chocobar and Kulfi. Even Lovello has posi�oned themselves at no. 3 in the market through their products and 
service in less than 3 years of �me. Their products are made of using finest raw materials from Denmark and European sources 
along with some quality local supply.

• Code of Business Conduct:
Lovello’s code of business conduct specifies certain non-nego�able minimum standards in key areas of employee behavior, 
including integrity, compliance with laws, conflicts of interests, an�trust and fair dealing, bribery, corrup�on, discrimina�on 
and harassment, and accurate repor�ng and accoun�ng. We are visible to both employees and clients so that it can be held 
to those standards. We want to build trust and credibility amid us and create a culture of open and honest communica�on. 
We forbid our employees, service providers and agents from engaging in bribery and corrup�on, along with conduct that 
could give rise to the appearance or suspicion of such illicit ac�vi�es. Even we ensure the accuracy of financial records and 
alignment with company’s accoun�ng standards to fulfill our obliga�ons to shareholders, regulators and other stakeholders. 

• Equality:
We are primarily commi�ed in equality because we strive to be fair and just in all dealings. We do not exercise power 
arbitrarily nor do we use overreaching or indecent means to gain or maintain any benefit nor take undue advantage of 
another’s mistakes or difficul�es. Our execu�ves manifest a commitment to jus�ce, the equal treatment of individuals, 
tolerance for and acceptance of diversity. 
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FIVE YEARS FINANCIAL SUMMARY

 Par�culars June 30, 2022 June 30, 2021 June 30, 2020 June 30, 2019 June 30, 2018

(A) Sales

(B) Cost of Goods Sold

(C) Gross Profit (A-B)

(D) Opera�ng Expenses

Administra�ve Expenses

Marke�ng Expenses

(E) Opera�ng Income (C-D)

(F) Financial Expenses

(G) Profit Before Other 
Income (E-F)

(H) Other Income

(I) Net Profit Before WPPF

(J) Provision for WPPF

(K) Net Profit Before Tax 
(I-J)

(L) Income Tax Expense

Current Tax

Deferred Tax

(M) Net Profit A�er Tax 
(K-L)

960,385,039

557,319,210

403,065,829

141,143,960

17,101,509

124,042,451

261,921,869

120,022,392

141,899,478

12,051,004

153,950,482

7,330,975

146,619,507

25,024,497

13,362,639

11,661,858

121,595,010

 942,869,150

 552,392,597

 390,476,553

 149,280,037

 18,701,781

 130,578,256

 241,196,516

 155,147,618

 86,048,898

 3,455,781

 89,504,679

 4,262,128

 85,242,551

 23,189,490

 21,733,994

 1,455,496

 
62,053,062

850,801,390

494,909,633

355,891,757

139,688,077

16,231,797

123,456,281

216,203,680

118,035,700

98,167,980

3,598,895

101,766,875

4,846,042

96,920,833

1,912,957

18,794,777

(16,881,820)

95,007,875

922,889,785

537,504,916

385,384,869

134,508,705

13,564,960

120,943,746

250,876,164

161,134,907

89,741,257

6,102,220

95,843,477

4,563,975

91,279,502

29,634,215

23,173,852

6,460,363

61,645,286

778,975,897

455,142,393

323,833,504

115,779,050

9,185,457

106,593,593

208,054,454

126,213,752

81,840,702

5,192,925

87,033,627

4,144,458

82,889,168

40,341,018

8,748,255

31,592,763

42,548,150
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Financial Graph: Financial graph will show our Revenue,
GP & NPAT five years.

Revenue

Net Profit After Tax

Gross Profit

0

200,000,000

400,000,000

600,000,000

800,000,000

1,000,000,000

1,200,000,000

2022 2021 2020 2019 2018

Revenue

0

50,000,000

100,000,000

150,000,000

200,000,000

250,000,000

300,000,000

350,000,000

400,000,000

450,000,000

2022 2021 2020 2019 2018

Gross Profit

0

20,000,000

40,000,000

60,000,000

80,000,000

100,000,000

120,000,000

140,000,000

2022 2021 2020 2019 2018

Net Profit A�er Tax

TAUFIKA FOODS AND LOVELLO ICE-CREAM PLC 29



121,595,010

2021-22

403,065,829

960,385,039

 In addi�on, management of the company is used to taking and giving loan from and to intercompany as a part of the business. 
There are no control policies followed in those intercompany transac�ons other than the agreement. It is being informed that 
without any interest any more transac�on would not be occurred in near future in the perspec�ve of business.

• Risk in Second Hand or Recondi�oned:
 There is obsolescence risk rela�ng to plant and machinery If the machinery is purchased in second hand or recondi�oned, 

there high risk of repair and maintenance which has impact on profitability of the company.

 The primary capital machinery for the project of the Company has been imported directly from Tetra Pak South East Asia Pte. 
Ltd., which is a concern of Tetra Pak, a mul�na�onal food packaging and processing company of Swedish origin with its Head 
Offices in Lund, Sweden, and Lausanne, Switzerland. Tetra Pak operates globally through 40 market companies, which are 
subsidiaries to Tetra Pak Interna�onal SA, doing business in over 170 countries. The economic life of the plant and machinery 
is minimum 15 years.

• Adverse Effect on Future Cash Flow:
 If company gives such loan without interest to related party, there is interest burden for the company if the money was taken 

as loan. On the other hand, if such loans are taken from directors, it will have an impact on the cash flow to pay off the loan to 
the Directors.

 So to deal with intercompany to operate business becomes the part of this compe��ve era. Taufika Foods and Lovello 
Ice-cream PLC gets used to taking and giving loan from and to intercompany since the incep�on of the business and during this 
period both were not habituated to charge interest. Management has decided to charge interest from the financial year 2020 
-2021 and it would be reflected in the financial statement for the financial year ended June 30, 2021. As paying off and taking 
loan is the con�nuous process in the process of business it shall not have adverse effect on future cash flow.

• Financial Weakness Risk:
 Financial weakness and poor performance of the issuer have nega�ve impact on the company. As a result, it will be tough to 

pay loan interest, debt service and dividend. Future growth will be hampered.

 Sales growth is a key indicator for any Company to conclude that, the Company’s performance is good. Since beginning of 
commercial opera�on the Issuer Company’s sales is recorded to be on the increase always with a good profit margin. The 
products of the Company have earned great popularity among the mass people within a compara�vely short period of �me 
due to the quality and taste of its ice cream product the brand name of which is LOVELLO.

• Investment Risk:
 If any price goes down a�er floa�ng, there is investment risk for the prospec�ve investors.

 The profit margin of the company is on the increase along the years since start of business. As the company is having con�nual 
sales growth every year so TFAIL firmly believe that inves�ng in the company’s securi�es will be lucra�ve in comparison with 
other available investment op�ons.

• Interest Rate Risk:
 Interest rate risk as an external risk is the risk that company faces due to unfavorable movement in the interest rates. Changes 

in the government’s monetary policy along with increased demand for loans/investments tend to increase the interest rates. 
Such rises in interest rates mostly affect companies having floa�ng rate loans.

 Moreover, our company has taken loan from banks having fixed interest rate. The company has been repaying their bank loan 
on a con�nuous basis which reduces the interest rate risk.

• Industry Risk:
 Industry risk is the possibility that a specific industry will not perform to the level or at par. When problems plague one 

industry, they affect the individual organiza�on of that par�cular industry. They may also cross over into other industries. 
Industry risk also refers to the risk of the increased compe��on from foreign and domes�c sources leading to lower revenues, 
profit margins, market share etc. which could have an adverse impact on the business, financial condi�on and result of 
opera�on.
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778,975,897
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Our Performance:
Revenue Growth Show of Last five years.

Taking risks is a central part of any business ac�vity. In careful balance with our objec�ves against the risks we get prepared to 
take, we strive to conduct business opera�ons in a socially responsible and sustainable manner. Risk management in the 
corporate world is the process of iden�fica�on, analysis, and acceptance or mi�ga�on of uncertainty in investment decisions. 

Effec�ve risk management is the key to achieving LOVELLO’s objec�ves with regard to efficacy and efficiency of opera�ons, 
consistency of financial repor�ng, and compliance with applicable laws and regula�ons.

The Board of Directors watches over the risk management process, approving the risk appe�te and evalua�ng the key risks on an 
annual basis, or more commonly in the event of unprecedented changes to the risk environment. This serves to ensure that risk 
exposure remains consistent with LOVELLO’s strategy, business and regulatory environment, and stakeholder requirements.

The ice-cream companies like ours include Opera�onal risk, liquidity risk, price fluctua�on risk, credit risk, market risk and 
sustainability & environment impact. These risks are divided as internal and external risk factors. 

• Opera�onal Risk: 
 Business opera�ons may be adversely affected by strikes, work stoppages or increase in wage demands by employees and in 

such case, company’s business opera�on will be hampered.

 And so our company always focuses on ensuring a peaceful work environment so that maximum output from the employees 
can be generated. The pay package is designed in such a manner so that, every employee finds it a�rac�ve and remains 
sa�sfied with it. So, the risk related to worker/ employee unrest is well mi�gated.

• Liquidity Risk:
 Liquidity risk is the risk that a given security or asset cannot be traded quickly enough in the market to prevent a loss or make 

the required profit. It arises from the mismatch of maturi�es of assets and liabili�es.

 So, management mi�gates liquidity risk by careful cash flow management including op�mizing working capital and by 
maintaining unused, commi�ed financing facili�es or a liquidity buffer. These allow the business to easily meet its future 
requirements or con�ngencies. The way to recover liquidity crisis management deals accounts payable, inventory and 
accounts receivable efficiently. The company ensures of having sufficient cash and cash equivalents to meet expected 
opera�onal expenses including financial obliga�ons through prepara�on of forecasted cash flow with due considera�on of 
�me line of payment of the financial obliga�on and accordingly arrange for sufficient fund to make the expected payment with 
due date.

• Price Fluctuation Risk:
 Price risk is the risk that the value of a security or investment will decrease. Factors that affect price risk include earnings 

vola�lity, poor business management, and price changes.

 Our company is highly ac�ve for these risk management procedures. Mechanism comes first because the mechanism involves 
costs, so the benefits of hedging need to be evaluated in order to assess its usefulness for producers. It emerges that the main 
benefit lies in producers being able to allocate resources more efficiently in the produc�on of ice-creams. The easiest solu�on 
is to invest in hedged investments such as hedged ETFs. The fund manager of a hedged ETF can hedge forex risk at a rela�vely 
lower cost.

• Credit Risk:
 Credit risk is the risk of loss which may arise from the non-repayment of credit facili�es by a borrower. It is the risk of loss 

associated with client's inability to fulfill its payment obliga�on. Policies, applicable laws and regula�ons of Bangladesh require 
extensive risk analysis which includes evalua�on of the purpose of the credit and the ability and willingness of repayment of 
the client.

 In this regard, management operates business effec�vely and efficiently which is not excluded from credit Risk. From the 
incep�on of the business management offers credit facili�es to the dealers to get the product penetrated into the compe��ve 
market for achieving more and more market shares gradually as the company is in its raising states. To mi�gate this credit risk, 
management holds personal security from dealer’s end to accomplish the control policies. 

TAUFIKA FOODS AND LOVELLO ICE-CREAM PLC 30

Annual Report-2021-22



 In addi�on, management of the company is used to taking and giving loan from and to intercompany as a part of the business. 
There are no control policies followed in those intercompany transac�ons other than the agreement. It is being informed that 
without any interest any more transac�on would not be occurred in near future in the perspec�ve of business.

• Risk in Second Hand or Recondi�oned:
 There is obsolescence risk rela�ng to plant and machinery If the machinery is purchased in second hand or recondi�oned, 

there high risk of repair and maintenance which has impact on profitability of the company.

 The primary capital machinery for the project of the Company has been imported directly from Tetra Pak South East Asia Pte. 
Ltd., which is a concern of Tetra Pak, a mul�na�onal food packaging and processing company of Swedish origin with its Head 
Offices in Lund, Sweden, and Lausanne, Switzerland. Tetra Pak operates globally through 40 market companies, which are 
subsidiaries to Tetra Pak Interna�onal SA, doing business in over 170 countries. The economic life of the plant and machinery 
is minimum 15 years.

• Adverse Effect on Future Cash Flow:
 If company gives such loan without interest to related party, there is interest burden for the company if the money was taken 

as loan. On the other hand, if such loans are taken from directors, it will have an impact on the cash flow to pay off the loan to 
the Directors.

 So to deal with intercompany to operate business becomes the part of this compe��ve era. Taufika Foods and Lovello 
Ice-cream PLC gets used to taking and giving loan from and to intercompany since the incep�on of the business and during this 
period both were not habituated to charge interest. Management has decided to charge interest from the financial year 2020 
-2021 and it would be reflected in the financial statement for the financial year ended June 30, 2021. As paying off and taking 
loan is the con�nuous process in the process of business it shall not have adverse effect on future cash flow.

• Financial Weakness Risk:
 Financial weakness and poor performance of the issuer have nega�ve impact on the company. As a result, it will be tough to 

pay loan interest, debt service and dividend. Future growth will be hampered.

 Sales growth is a key indicator for any Company to conclude that, the Company’s performance is good. Since beginning of 
commercial opera�on the Issuer Company’s sales is recorded to be on the increase always with a good profit margin. The 
products of the Company have earned great popularity among the mass people within a compara�vely short period of �me 
due to the quality and taste of its ice cream product the brand name of which is LOVELLO.

• Investment Risk:
 If any price goes down a�er floa�ng, there is investment risk for the prospec�ve investors.

 The profit margin of the company is on the increase along the years since start of business. As the company is having con�nual 
sales growth every year so TFAIL firmly believe that inves�ng in the company’s securi�es will be lucra�ve in comparison with 
other available investment op�ons.

• Interest Rate Risk:
 Interest rate risk as an external risk is the risk that company faces due to unfavorable movement in the interest rates. Changes 

in the government’s monetary policy along with increased demand for loans/investments tend to increase the interest rates. 
Such rises in interest rates mostly affect companies having floa�ng rate loans.

 Moreover, our company has taken loan from banks having fixed interest rate. The company has been repaying their bank loan 
on a con�nuous basis which reduces the interest rate risk.

• Industry Risk:
 Industry risk is the possibility that a specific industry will not perform to the level or at par. When problems plague one 

industry, they affect the individual organiza�on of that par�cular industry. They may also cross over into other industries. 
Industry risk also refers to the risk of the increased compe��on from foreign and domes�c sources leading to lower revenues, 
profit margins, market share etc. which could have an adverse impact on the business, financial condi�on and result of 
opera�on.

Taking risks is a central part of any business ac�vity. In careful balance with our objec�ves against the risks we get prepared to 
take, we strive to conduct business opera�ons in a socially responsible and sustainable manner. Risk management in the 
corporate world is the process of iden�fica�on, analysis, and acceptance or mi�ga�on of uncertainty in investment decisions. 

Effec�ve risk management is the key to achieving LOVELLO’s objec�ves with regard to efficacy and efficiency of opera�ons, 
consistency of financial repor�ng, and compliance with applicable laws and regula�ons.

The Board of Directors watches over the risk management process, approving the risk appe�te and evalua�ng the key risks on an 
annual basis, or more commonly in the event of unprecedented changes to the risk environment. This serves to ensure that risk 
exposure remains consistent with LOVELLO’s strategy, business and regulatory environment, and stakeholder requirements.

The ice-cream companies like ours include Opera�onal risk, liquidity risk, price fluctua�on risk, credit risk, market risk and 
sustainability & environment impact. These risks are divided as internal and external risk factors. 

• Opera�onal Risk: 
 Business opera�ons may be adversely affected by strikes, work stoppages or increase in wage demands by employees and in 

such case, company’s business opera�on will be hampered.

 And so our company always focuses on ensuring a peaceful work environment so that maximum output from the employees 
can be generated. The pay package is designed in such a manner so that, every employee finds it a�rac�ve and remains 
sa�sfied with it. So, the risk related to worker/ employee unrest is well mi�gated.

• Liquidity Risk:
 Liquidity risk is the risk that a given security or asset cannot be traded quickly enough in the market to prevent a loss or make 

the required profit. It arises from the mismatch of maturi�es of assets and liabili�es.

 So, management mi�gates liquidity risk by careful cash flow management including op�mizing working capital and by 
maintaining unused, commi�ed financing facili�es or a liquidity buffer. These allow the business to easily meet its future 
requirements or con�ngencies. The way to recover liquidity crisis management deals accounts payable, inventory and 
accounts receivable efficiently. The company ensures of having sufficient cash and cash equivalents to meet expected 
opera�onal expenses including financial obliga�ons through prepara�on of forecasted cash flow with due considera�on of 
�me line of payment of the financial obliga�on and accordingly arrange for sufficient fund to make the expected payment with 
due date.

• Price Fluctuation Risk:
 Price risk is the risk that the value of a security or investment will decrease. Factors that affect price risk include earnings 

vola�lity, poor business management, and price changes.

 Our company is highly ac�ve for these risk management procedures. Mechanism comes first because the mechanism involves 
costs, so the benefits of hedging need to be evaluated in order to assess its usefulness for producers. It emerges that the main 
benefit lies in producers being able to allocate resources more efficiently in the produc�on of ice-creams. The easiest solu�on 
is to invest in hedged investments such as hedged ETFs. The fund manager of a hedged ETF can hedge forex risk at a rela�vely 
lower cost.

• Credit Risk:
 Credit risk is the risk of loss which may arise from the non-repayment of credit facili�es by a borrower. It is the risk of loss 

associated with client's inability to fulfill its payment obliga�on. Policies, applicable laws and regula�ons of Bangladesh require 
extensive risk analysis which includes evalua�on of the purpose of the credit and the ability and willingness of repayment of 
the client.

 In this regard, management operates business effec�vely and efficiently which is not excluded from credit Risk. From the 
incep�on of the business management offers credit facili�es to the dealers to get the product penetrated into the compe��ve 
market for achieving more and more market shares gradually as the company is in its raising states. To mi�gate this credit risk, 
management holds personal security from dealer’s end to accomplish the control policies. 

RISK MANAGEMENT OUTLINE
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 In addi�on, management of the company is used to taking and giving loan from and to intercompany as a part of the business. 
There are no control policies followed in those intercompany transac�ons other than the agreement. It is being informed that 
without any interest any more transac�on would not be occurred in near future in the perspec�ve of business.

• Risk in Second Hand or Recondi�oned:
 There is obsolescence risk rela�ng to plant and machinery If the machinery is purchased in second hand or recondi�oned, 

there high risk of repair and maintenance which has impact on profitability of the company.

 The primary capital machinery for the project of the Company has been imported directly from Tetra Pak South East Asia Pte. 
Ltd., which is a concern of Tetra Pak, a mul�na�onal food packaging and processing company of Swedish origin with its Head 
Offices in Lund, Sweden, and Lausanne, Switzerland. Tetra Pak operates globally through 40 market companies, which are 
subsidiaries to Tetra Pak Interna�onal SA, doing business in over 170 countries. The economic life of the plant and machinery 
is minimum 15 years.

• Adverse Effect on Future Cash Flow:
 If company gives such loan without interest to related party, there is interest burden for the company if the money was taken 

as loan. On the other hand, if such loans are taken from directors, it will have an impact on the cash flow to pay off the loan to 
the Directors.

 So to deal with intercompany to operate business becomes the part of this compe��ve era. Taufika Foods and Lovello 
Ice-cream PLC gets used to taking and giving loan from and to intercompany since the incep�on of the business and during this 
period both were not habituated to charge interest. Management has decided to charge interest from the financial year 2020 
-2021 and it would be reflected in the financial statement for the financial year ended June 30, 2021. As paying off and taking 
loan is the con�nuous process in the process of business it shall not have adverse effect on future cash flow.

• Financial Weakness Risk:
 Financial weakness and poor performance of the issuer have nega�ve impact on the company. As a result, it will be tough to 

pay loan interest, debt service and dividend. Future growth will be hampered.

 Sales growth is a key indicator for any Company to conclude that, the Company’s performance is good. Since beginning of 
commercial opera�on the Issuer Company’s sales is recorded to be on the increase always with a good profit margin. The 
products of the Company have earned great popularity among the mass people within a compara�vely short period of �me 
due to the quality and taste of its ice cream product the brand name of which is LOVELLO.

• Investment Risk:
 If any price goes down a�er floa�ng, there is investment risk for the prospec�ve investors.

 The profit margin of the company is on the increase along the years since start of business. As the company is having con�nual 
sales growth every year so TFAIL firmly believe that inves�ng in the company’s securi�es will be lucra�ve in comparison with 
other available investment op�ons.

• Interest Rate Risk:
 Interest rate risk as an external risk is the risk that company faces due to unfavorable movement in the interest rates. Changes 

in the government’s monetary policy along with increased demand for loans/investments tend to increase the interest rates. 
Such rises in interest rates mostly affect companies having floa�ng rate loans.

 Moreover, our company has taken loan from banks having fixed interest rate. The company has been repaying their bank loan 
on a con�nuous basis which reduces the interest rate risk.

• Industry Risk:
 Industry risk is the possibility that a specific industry will not perform to the level or at par. When problems plague one 

industry, they affect the individual organiza�on of that par�cular industry. They may also cross over into other industries. 
Industry risk also refers to the risk of the increased compe��on from foreign and domes�c sources leading to lower revenues, 
profit margins, market share etc. which could have an adverse impact on the business, financial condi�on and result of 
opera�on.

Taking risks is a central part of any business ac�vity. In careful balance with our objec�ves against the risks we get prepared to 
take, we strive to conduct business opera�ons in a socially responsible and sustainable manner. Risk management in the 
corporate world is the process of iden�fica�on, analysis, and acceptance or mi�ga�on of uncertainty in investment decisions. 

Effec�ve risk management is the key to achieving LOVELLO’s objec�ves with regard to efficacy and efficiency of opera�ons, 
consistency of financial repor�ng, and compliance with applicable laws and regula�ons.

The Board of Directors watches over the risk management process, approving the risk appe�te and evalua�ng the key risks on an 
annual basis, or more commonly in the event of unprecedented changes to the risk environment. This serves to ensure that risk 
exposure remains consistent with LOVELLO’s strategy, business and regulatory environment, and stakeholder requirements.

The ice-cream companies like ours include Opera�onal risk, liquidity risk, price fluctua�on risk, credit risk, market risk and 
sustainability & environment impact. These risks are divided as internal and external risk factors. 

• Opera�onal Risk: 
 Business opera�ons may be adversely affected by strikes, work stoppages or increase in wage demands by employees and in 

such case, company’s business opera�on will be hampered.

 And so our company always focuses on ensuring a peaceful work environment so that maximum output from the employees 
can be generated. The pay package is designed in such a manner so that, every employee finds it a�rac�ve and remains 
sa�sfied with it. So, the risk related to worker/ employee unrest is well mi�gated.

• Liquidity Risk:
 Liquidity risk is the risk that a given security or asset cannot be traded quickly enough in the market to prevent a loss or make 

the required profit. It arises from the mismatch of maturi�es of assets and liabili�es.

 So, management mi�gates liquidity risk by careful cash flow management including op�mizing working capital and by 
maintaining unused, commi�ed financing facili�es or a liquidity buffer. These allow the business to easily meet its future 
requirements or con�ngencies. The way to recover liquidity crisis management deals accounts payable, inventory and 
accounts receivable efficiently. The company ensures of having sufficient cash and cash equivalents to meet expected 
opera�onal expenses including financial obliga�ons through prepara�on of forecasted cash flow with due considera�on of 
�me line of payment of the financial obliga�on and accordingly arrange for sufficient fund to make the expected payment with 
due date.

• Price Fluctuation Risk:
 Price risk is the risk that the value of a security or investment will decrease. Factors that affect price risk include earnings 

vola�lity, poor business management, and price changes.

 Our company is highly ac�ve for these risk management procedures. Mechanism comes first because the mechanism involves 
costs, so the benefits of hedging need to be evaluated in order to assess its usefulness for producers. It emerges that the main 
benefit lies in producers being able to allocate resources more efficiently in the produc�on of ice-creams. The easiest solu�on 
is to invest in hedged investments such as hedged ETFs. The fund manager of a hedged ETF can hedge forex risk at a rela�vely 
lower cost.

• Credit Risk:
 Credit risk is the risk of loss which may arise from the non-repayment of credit facili�es by a borrower. It is the risk of loss 

associated with client's inability to fulfill its payment obliga�on. Policies, applicable laws and regula�ons of Bangladesh require 
extensive risk analysis which includes evalua�on of the purpose of the credit and the ability and willingness of repayment of 
the client.

 In this regard, management operates business effec�vely and efficiently which is not excluded from credit Risk. From the 
incep�on of the business management offers credit facili�es to the dealers to get the product penetrated into the compe��ve 
market for achieving more and more market shares gradually as the company is in its raising states. To mi�gate this credit risk, 
management holds personal security from dealer’s end to accomplish the control policies. 
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 Since the present established market size for ice cream industry in Bangladesh is for Tk.2000.00 crore among which only 
¢ƪΦмнллΦлл ŎǊƻǊŜ Ƙŀǎ ōŜŜƴ ŎƻǾŜǊŜŘ ōȅ Ƴŀƛƴƭȅ лр όŬǾŜύ ŜȄƛǎǝƴƎ ŎƻƳǇŀƴƛŜǎΣ ǘƘŜ ŜȄƛǎǝƴƎ ƎŀǇ ƛƴ ǘƘŜ ƛŎŜ ŎǊŜŀƳ ƳŀǊƪŜǘ ƛǎ ŦƻǊ 
ŀǊƻǳƴŘ ¢ƪΦуллΦлл ŎǊƻǊŜΦ .ŜǎƛŘŜǎΣ ǘƘŜǊŜ ƛǎ ŀƴ ƛƴŎǊŜŀǎƛƴƎ ŘŜƳŀƴŘ ƻŦ ƛŎŜ ŎǊŜŀƳ ƻŦ нл҈ ǇŜǊ ȅŜŀǊΦ bƻ ŀōƴƻǊƳŀƭ ŎƻƳǇŜǝǝƻƴ ŀƳƻƴƎ 
ǘƘŜ ƛƴŘƛǾƛŘǳŀƭ ƻǊƎŀƴƛȊŀǝƻƴΣ ōŜ ƛǘ ŜƛǘƘŜǊ ƭƻŎŀƭ ƻǊ ŦƻǊŜƛƎƴΣ ƛǎ ŦƻǳƴŘ ƛƴ ǘƘŜ ǇǊŜǎŜƴǘ ƛŎŜ ŎǊŜŀƳ ƛƴŘǳǎǘǊȅΦ .ŜǎƛŘŜǎΣ ƴƻ ƛƴŘƛǾƛŘǳŀƭ 
ƻǊƎŀƴƛȊŀǝƻƴ ǿƛƭƭ ŘŀǊŜ ǘƻ ƭƻǿŜǊ ǘƘŜ ǇǊƛŎŜ ƻŦ ƛǘǎ ǇǊƻŘǳŎǘǎ ŘǊŀǎǝŎŀƭƭȅΣ ƳǳŎƘ ōŜȅƻƴŘ ǘƘŜ ŀǾŜǊŀƎŜ ƳŀǊƪŜǘ ǇǊƛŎŜ ǿƛǘƘ ŀƴ ƛƴǘŜƴǝƻƴ ǘƻ 
ǎŜŎǳǊŜ ƳƻǊŜ ƳŀǊƪŜǘ ǎƘŀǊŜΣ ōŜŎŀǳǎŜ ƛǘ ǿƛƭƭ ǘƘŜƴ ōŜŎƻƳŜ ŀ ǘƘǊŜŀǘ ŦƻǊ ǘƘŀǘ ǇŀǊǝŎǳƭŀǊ ŎƻƳǇŀƴȅ ǘƻ ǎǳǊǾƛǾŜΦ 

 LŎŜ ŎǊŜŀƳ ƛƴŘǳǎǘǊȅ ƛǎ ƎǊƻǿƛƴƎ ƎǊŀŘǳŀƭƭȅΣ ŘǳŜ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǇƘŜƴƻƳŜƴŀΥ

* Present weather is very favorable for Ice cream business 
ϝ 9ȄǇŜǊǘ IǳƳŀƴ ǊŜŎƻǳǊǎŜǎ ŀǊŜ ŀǾŀƛƭŀōƭŜ ŦƻǊ LŎŜ /ǊŜŀƳ LƴŘǳǎǘǊƛŜǎ 
* Ice cream is becoming more and more popular among the people of all ages as the days go by

• Technology Related Risks:
 ¢ŜŎƘƴƻƭƻƎȅ ŀƭǿŀȅǎ Ǉƭŀȅǎ ŀ Ǿƛǘŀƭ ǊƻƭŜ ŦƻǊ ŜŀŎƘ ŀƴŘ ŜǾŜǊȅ ǘȅǇŜ ƻŦ ōǳǎƛƴŜǎǎΦ .ŜǧŜǊ ǘŜŎƘƴƻƭƻƎȅ Ŏŀƴ ƛƴŎǊŜŀǎŜ ǇǊƻŘǳŎǝǾƛǘȅ ŀƴŘ 

ǊŜŘǳŎŜ Ŏƻǎǘǎ ƻŦ ǇǊƻŘǳŎǝƻƴΦ CƛǊƳǎ ŀǊŜ ŜȄǇƻǎŜŘ ǘƻ ǘŜŎƘƴƻƭƻƎȅ Ǌƛǎƪǎ ǿƘŜƴ ǘƘŜǊŜ ŀǊŜ ōŜǧŜǊ ǘŜŎƘƴƻƭƻƎƛŜǎ ŀǾŀƛƭŀōƭŜ ƛƴ ǘƘŜ ƳŀǊƪŜǘ 
ǘƘŀƴ ǘƘŜ ƻƴŜ ǳǎŜŘ ōȅ ǘƘŜ ŎƻƳǇŀƴȅ ǿƘƛŎƘ Ƴŀȅ ŎŀǳǎŜ ǘŜŎƘƴƻƭƻƎƛŎŀƭ ƻōǎƻƭŜǎŎŜƴŎŜ ŀƴŘ ƴŜƎŀǝǾŜ ƻǇŜǊŀǝƻƴŀƭ ŜŶŎƛŜƴŎȅΦ

 We always keep in touch with technological changes in the world ice cream industry and has adopted new technology 
ŀŎŎƻǊŘƛƴƎ ǘƻ ƛǘǎ ƴŜŜŘΦ CǳǊǘƘŜǊƳƻǊŜΣ ǊŜƎǳƭŀǊ ŀƴŘ ǇǊƻǇŜǊ ƳŀƛƴǘŜƴŀƴŎŜ ƻŦ ǘƘŜ ŜǉǳƛǇƳŜƴǘ ŀƴŘ ƳŀŎƘƛƴŜǊȅ ƛǎ ŎŀǊǊƛŜŘ ƻǳǘ ōȅ ǘƘŜ 
/ƻƳǇŀƴȅ ǘƻ ŜƴǎǳǊŜ ƭƻƴƎŜǾƛǘȅ ƻŦ ǘƘŜ ǎŀƳŜΦ

• Market Risk:
 aŀǊƪŜǘ wƛǎƪ ǊŜŦŜǊǎ ǘƻ ǘƘŜ Ǌƛǎƪ ƻŦ ŀŘǾŜǊǎŜ ƳŀǊƪŜǘ ŎƻƴŘƛǝƻƴ ŀũŜŎǝƴƎ ǘƘŜ ǎŀƭŜǎ ŀƴŘ ǇǊƻŬǘŀōƛƭƛǘȅ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΦ aƻǎǘƭȅΣ ǘƘŜ Ǌƛǎƪ 

ŀǊƛǎŜǎ ŦǊƻƳ ŦŀƭƭƛƴƎ ŘŜƳŀƴŘ ŦƻǊ ǘƘŜ ǇǊƻŘǳŎǘ ƻǊ ǎŜǊǾƛŎŜ ǿƘƛŎƘ ǿƻǳƭŘ ƘŀǊƳ ǘƘŜ ǇŜǊŦƻǊƳŀƴŎŜ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΦ hƴ ǘƘŜ ƻǘƘŜǊ ƘŀƴŘΣ 
strong market and brand management would help the company increase their customer base.

 IƻǿŜǾŜǊΣ ƛŎŜπŎǊŜŀƳ ƛǎ ōŜŎƻƳƛƴƎ ŀ ǇƻǇǳƭŀǊ ŦƻƻŘ ƛǘŜƳ ƛƴ ƻǳǊ ŎƻǳƴǘǊȅ Řŀȅ ōȅ Řŀȅ ŀƴŘ ǎƻ ǘƘŜǊŜ ƛǎ ƭŜǎǎ Ǉƻǎǎƛōƛƭƛǘȅ ƻŦ ŀƴȅ ŀŘǾŜǊǎƛǘȅ 
in the ice cream market. On the other hand considering the demand and taste of the consumers of all classes and segments 
ǘƘŜ [h±9[[h Ƙŀǎ ŎƻƳŜ ƻǳǘ ǿƛǘƘ ŀ ǾŀǊƛŜǘȅ ƻŦ ŜȄǘǊŀ ƻǊŘƛƴŀǊȅ ƳƻǳǘƘǿŀǘŜǊƛƴƎ ƛŎŜ ŎǊŜŀƳǎ ƻŦ ŘƛũŜǊŜƴǘ ŘŜǎƛƎƴ ŀƴŘ ƅŀǾƻǊǎΦ ¢ƘŜ 
ŎƻƳǇŀƴȅ ƛǎ ǎǇǊŜŀŘƛƴƎ ƛǘǎ ǎŀƭŜǎ ŀƴŘ ŘƛǎǘǊƛōǳǝƻƴ ƴŜǘǿƻǊƪ ŀƭƭ ƻǾŜǊ ǘƘŜ ŎƻǳƴǘǊȅ ƎǊŀŘǳŀƭƭȅ ōǳǘ ǾŜǊȅ ǎƳŀǊǘƭȅΦ 

 ¢ƘŜ ōǊŀƴŘ ƴŀƳŜ ƻŦ ƛŎŜ ŎǊŜŀƳ ƻŦ ǘƘŜ /ƻƳǇŀƴȅ ƛǎ [h±9[[hΣ ǘƘŜ Ǿƛǎƛōƛƭƛǘȅ ƻŦ ǿƘƛŎƘ ƛǎ ǳƴŦƻƭŘƛƴƎ ŦŀǎǘΦ [h±9[[h ǎǘǊƛǾŜǎ ǘƻ ǇǊŜǎŜǊǾŜ 
ŀƴŘ ŜƴƘŀƴŎŜ ƛǘǎ ōǊŀƴŘ ǾŀƭǳŜΣ ōǳƛƭŘ ǊŜǎƛƭƛŜƴŎŜΣ ŀƴŘ ŎǊŜŀǘŜ ŜƳƻǝƻƴŀƭƭȅ ŎƻƴƴŜŎǘŜŘ ŎǳǎǘƻƳŜǊǎΣ ŜƳǇƭƻȅŜŜǎΣ ŀƴŘ ǎǘŀƪŜƘƻƭŘŜǊǎΣ 
ǿƘƛƭŜ ŎƻƳǇƭȅƛƴƎ ǿƛǘƘ ŀƭƭ ƛƴŘǳǎǘǊȅΣ ǊŜƎǳƭŀǘƻǊȅΣ ŀƴŘ ƻǘƘŜǊ ƎŜƴŜǊŀƭ ǎǘŀƴŘŀǊŘǎ ƻŦ ǎƛƎƴƛŬŎŀƴŎŜΦ 
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